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" Innhold

= Noen grunnleggende tips for bruk av Bl Dashboard
= Eksempel pa bruk av Bl Dashboard i Helse Nord

= Eksempel pa meny og navigering i Bl Dashboard
= Demo - eksempel pa interaktiv analyse i Bl Dashboard
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" Noen grunnleggende tips

= Bl Dashboard Viewer eller Bl Dashboard portlet?
= Startside med brukervennlig navigering

= Mest mulig «ferdigtygde» data

= Kun 1 Bl Dashboard portlet | en portalside

= Grundig vurdering av indikatortyper og stgttet
funksjonalitet (parametere, linking, varslinger og ranges)

= Samspill mellom Bl Dashboard og WRS/STP
= Bruk av Stored Process som kilde og output

= Mulighet for & skru pa caching for bedre ytelse

THE
POWER
TO KNOW.
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" Eksempel pa bruk av Bl Dashboard i Helse Nord

Nekkelindikatorer

Valgt enhet.  Helse Nord => Helgelandssykehuset HF == Helgelandssykehuset Mo i Rana
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" Eksempel pa meny og navigering i Bl Dashboard

One Dashboard - GSK Starting Page [=%%]
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" Eksempel pa meny og navigering i Bl Dashboard

One Dashboard - GSK Core 14 89
(7 ™\
Select Market ( June 2011 )
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Eksempel pa meny og navigering i Bl Dashboard

One Dashboard - GLO1 - Category and Brands 89

Additional Measures

Net Sales

LB K 5 Report AYZ

CB R 6 Report XYZ

CB R 7 Report XYZ

LB A7 Report XYZ
CB R 8 Report XYZ

} A 8 Report XY
{ 9 Report X




" Eksempel pa meny og navigering i Bl Dashboard

One Dashboard - KPI 01 - Net Sales 89

Net Sales by Month
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Linking - blanke transparente png-bilder

ISAS® Bl Dashboard

View Help

h One Dashboard - GSK Starting Page

New: |ig Dashboard|
Show:| All applicable SAS iypes || 2
L% TR S
» (3 My Folder
» [ 1Development

» [ 2Production

» [ HRPOC

»[ ] One Dashboard
» [ Orion Star

» [ Products

>3] Roambi Samples

»[ ] Shared Data
>3 test

; » " Layout Templates

i [ Static Content
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" Linking - blanke transparente png-bilder

SAS® Bl Dashboard

File Edit View Help

» (3 My Folder
» [ 1Development
» ] 2Production
» (] HRPOC
¥ ] One Dashboard
¥ [ Dashboards
» [ Components

h One Dashboard - GL02 - Scientific It
h One Dashhoard - GLO3 - Commerci
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h One Dashhoard - GSK Core 14.dcx

h One Dashboard - GSK Starting Page
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f® One Dashboard - KP1 02 - Net Profit
h One Dashboard - KPI 05- Innovation|

h One Dashboard - KP1 11 - Working ( _h

ol Layout Templates
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Lage bakgrunnsbilder i gnsket verktoy

| Basic Shapes (Metricy
l

T T =
File Haome Insert Design Rewiew:  Wiew = @
@ # Cut catibri et - A A iEE = 1§ PolnterTool [ ]~ Sarin~ :g{] |E‘|_] &3 Bring Foraard B Find
% 23 Copy | s chﬂr‘led]]r x i Line * Yy send Backward g Layers =
Paste - - == At Al Pt . "
= # Fommat Painter | B 7 U sedam A -'lil == FE At & ‘ 2 shadow - &5“,-_2" Bren 18 Group lg Select >
Cliptoard Font [ Paragraph [} Tooks Shagpe Agrangs | Editing |
Shapes vt ROV cTARETEVE 3 RTRTON i UTOCRL Gy NTER s YRV RNt URY 4 eRTEPRT YOO OTEOUTY PRV TRTOT b NTOURL i ORPY PRV TP UOTRL PR NP PR PN TEPEY RO i Y BTV T Y
|Search for Shapes E| f=3 =
&
More Shapes E
Quick Shapes E

Basic Shapes [Metric)

El Rectangle |:| Square
D ellipse O Circle

Founded f Triangl

rectangle nanglz
. 45 degree = 45 degree

single double

O Pentagon

O Heptagon

Sﬁ? Star § $ Star

{} tar T O Center drag
circle

B_ Right triangle I:::::I Cross

O Hexagon
O Cctagon

Shadowed

box D 3-D box

Rounded — 6l degree

square single

&0 dl

@ Fancyamow =y dou;?;ee
- 45 degree =1 G0 degree

tail tail

G Flesi-arrow 1 = Flexi-arrow 2

AN Gl TG

Net Sales

Market Share

Branel Equity Index

Additional Measures

CB A 1 Category Brand Drive

CB A 2 Leadership Index

CB A 5 Global brand % of total sales & total spend
CB A 4 Share of Voice

CB A 5 Brand Penetration

€B A & Brand Awareness

CB A7 % repeat purchases

CB A 8 # of repeatsirepeater

CB A 9 TV comms effectiveness

CB A 10 Brand Equity ‘Buyer Profile’

CB A 11 Average weighted purchase

CB A 12 Brand imuge aftribute weighting
CB A 15 Total site visits

CB A 14 Cost per visit

CB A 15 Average PPC rank

CB A 16 % of site visits SEQ vs PPC

€B A i7 Search impressions share

€B A 18 Duration index

Detailed Reports

€B R1 P&l Statement

CB R 2 Brand Contribution

CB R 5 Net Sales vs Net Media

CB R 4 Daily Sales

CB R 5 Gross Salesto Net Sales

€B R & Sales Phasing

C€B R7 Overhead Expense Analysis
CB R 8 Media Spend by Channel by Brand
CB R 9 Marketing ROI

CB R 10 Advertising Analysis

CB R 11 Promotion Analysis

CB Ri2 Media Activity Calendar




" Bruk av dynamiske bakgrunnsbilder

Now ot
Accidents Salary Absence H R D aShb Oard Dept 000015 Past Mar (As of 31 January 2011)
Employees (Click a row in table below to interact with distribution on right) Employees Distribution Quick Reports
Accidents
Salary
Absence Long Term Short Term

Bruk av stored process og proc annotate gir mulighet for & generere dynamiske png-bilder.
Bildene kan genereres dynamisk f.eks basert pa innhold i data og innlogget bruker.
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" Bruk av dynamiske bakgrunnsbilder

HR Dashboard N as
Now @ @ e
Accidents Salary Absence H R DaShboard Dept DO0015 Past Mor (As of 31 January 2011)
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" Demo - interaktiv analyse med Bl Dashboard
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Paper: Predictive Analytics and the SAS Bl Dashboard 4.3
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