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AWhat scenerioprosessinvolving
citizensand decisionmakers,
achieveconcreteresults?

AScenerioversus urban/rural design

projects.

Michael J. FullelGeeDipLA M.A.(urban design), MNLA, MNIF
Chief town planner. Arendal. Norwav

o P

- — ———L: "r I

._..._- - il S LR, "L\% |

N _l_.-'.r;:':i_:::,.-'_.- '&E&f’
C ion

""" TRAMS IMN FORM



How bestcanwe hope to

cachieveconcreteresultK ¢



KEY ISSUE:
Involvingcitizensand
decisionmakers



KEY ISSUES IR HPROCESSES:

A Commitmentfrom localMunicipleleadersc The
Mayor andpoliticians chiefexecutiveand
administration

A Localbusiness, andommunityrepresentatives
A Young familiesespeciallywomenand theyouth

A Processequireseconomiccommitment



What options are beingdiscusse@
Arethey realisticchoice®

What happensafterwards?

How s thework organised®

Who follows up?



Participationin the Process

| hear and | forget.
| see and | remember.

| do and | understand.
Confuciugs51 BG 479 BC)



Foresight

Aldentifies some of the leading
GRNAIDSNBR 2F OKI y:
that affect the future of
demographics.



Foresight

A At its core is demography.

A This is the study of the dynamics of
human population,
Including their size,
characteristics
- and location



Abb.1 Bevolkerungsdynamik zwischen 1997 und 2015

E.g.

Germany has 82
million people,
but 1t is will have
almost 12 million
less by 2060

Hansjorg Bucher, Bonn (Germany) lﬁ
Federal Office For Building & Regional Planning




Dynamik der Alterung zwischen 1997 und 2015
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{“?ﬁ" & And the former
29 *' East Germany
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will have the
OLDESI
population

Als Indikator fiir die Alterung wurde das Billeter-Malk verwendet,
das liber die Altersstrukiur eine Relation herslelll zwischen Hans J &r 9 Buc h er Bonn (Ger'm cmy) m !

der Kinder-, Eltern- und Groleltern-Generation. . o ) .
Federal Office For Building & Regional Planning

Zunahme der Alterung ®
stark unterdurchschnittlich e g

unterdurchschnittlich Raumordnung
durchschnittlich 33 60 35 44 36

dberdurchschnittlich Haufigkeiten

stark Uberdurchschnittlich
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Quelle: Laufendes Raumbeobachiung des BER, Prognoserdume 1.1.1986



Scenerio

ABrandinga ruralfuture for
Trebbin
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within these domains:
- societal,
- technological,
- economic,
- environmental and
- political



who assesses the risk?
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drivers of change: convergence

Convergence has consistently been mentioned in workshops
as a Driver of Change. These cards cover the combination of
sectors to create new businesses, the merging of sciences
with other disciplines and the convergence of technology.

PUBLICATIONS >

who controls the Arctic? J SN - l‘ K= 5=

drivers of change: oceans

The oceans cover over 70% of the planet and are critical to
life on Earth. The oceans drive almost every natural system
on the planet, including carbon absorption, oxygen exchange,
nutrient cycling, temperature regulation, hydrological cycles
and other crucial systems.

PUBLICATIONS >

drivers of change: poverty

... identifies key drivers associated with poverty. We identify
poverty drivers that are cross-cutting and not unique to
particular contexts, countries or regions.

drivers of change: energy

... identifies key drivers that affect the future of energy with
a particular focus on primary energy sources. They include
fossil fuels (oil, gas and coal) and renewable (wind, biomass
and solar).



PUBLICATIONS > PUBLICATIONS >

==
drivers of change: demographics drivers of change: water
... identifies drivers connected to the dynamics of human ... deals with drivers affecting water, perhaps the most
populations, including their size and characteristics in the crucial issue that we all need to be aware of and to value in

different geographies of the world. order to survive.



d5NRA OSNEBR 2F

A This set of cardsvas devised by the Foresight,
Innovation and Incubation team at Arup.

A The Foresight Team is tasked with exploring
emerging trends and how they impact upon the
the future of development and business.

/



- ; . -
drivers of change: food
.. identifies key drivers associated with food. Expanding

scale is threatening food quality and sustainability; food now

accelerates, rather than protects against, social and
ecological decline.

PUBLICATIONS >

C—3 v

drivers of change: urbanisation

... identifies some of the leading drivers linked to urbanisation.
Half the world’s population is now urban, and this proportion,
particularly in India and China, is rapidly increasing.

PUBLICATIONS >

drivers of change: climate change

... describes drivers associated with climate change that
could make the world of the next few decades very different
to that of today. It includes the potential impacts of climate
change as well as possible solutions.

A The cards include powerful
Images

A The cards are used as a tool for
discussion groups, and for
workshopevents.

A Demographics
http://www.driversofchange.com/de
mographics



http://www.driversofchange.com/demographics/

urbanisation

growth

e

Isyour city

too biqg?

is your city too big?

urbanisation

re than half of the world's urban poo Jlation live n
of 500 000 p

growth

Urbanisation is defined as growth in the proportion of a
country’s population Iving in urban areas. However, there
= no universal definition of “wban”, with govemments
using methods such as administrative criteria, population
size or density, economic characteristics and urban
nfrastructure. Urbanisation has acoslerated rapidly over
the last century. In 1900, 15% of the world's 1,5bn people
fved in urban areas. By 2000, the global popuation had
ncreased to 6bn and the percentage living in wban areas a5y 1968
had grown to 47%.
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During the 18th and 20th centuries, urbanisation was 3
1 I
largely concentrated in the north and arose from the ™ m«m? A b A i
spread of industrialisation and the rapid increase in the

use of fossil fuel-based technoiogies. Now, urbanisation :
is happening more in the scuth, mainly due to industrial 7
development, the mechanisation of agricuture and, in &
some places, drastic rural deciine. China and India, the #
two mest populous and traditionally rural countries,

respactively have 37% and 29% of their populations

living in urban areas, and this proportion is increasing. 2
By 2030 the proportion of Africa’s urbanised population 1
is expected to reach 53%, miroring the global trend for 0

urban growth. i i
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Fig 2 Global urban and rural populations (2007 and 2050}

Depremmn of Ecorass: wes Socs Allai

01



urbanisation

growth

e

IS your town

too small?

is your city too big?

urbanisation

re than half of the world's urban poo Jlation live n
of 500 000 p

growth

Urbanisation is defined as growth in the proportion of a
country’s population Iving in urban areas. However, there
= no universal definition of “wban”, with govemments
using methods such as administrative criteria, population
size or density, economic characteristics and urban
nfrastructure. Urbanisation has acoslerated rapidly over
the last century. In 1900, 15% of the world's 1,5bn people
fved in urban areas. By 2000, the global popuation had
ncreased to 6bn and the percentage living in wban areas a5y 1968
had grown to 47%.
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spread of industrialisation and the rapid increase in the

use of fossil fuel-based technoiogies. Now, urbanisation :
is happening more in the scuth, mainly due to industrial 7
development, the mechanisation of agricuture and, in &
some places, drastic rural deciine. China and India, the #
two mest populous and traditionally rural countries,

respactively have 37% and 29% of their populations

living in urban areas, and this proportion is increasing. 2
By 2030 the proportion of Africa’s urbanised population 1
is expected to reach 53%, miroring the global trend for 0

urban growth. i i
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aspirations

N Are urban
are urban opportunities a myth? Oppor tu n i tieS
amyth?
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aspirations ARUP

aspirations

Across the world, cities are seen as attractive economic,
social and cultural centres. According to the architect
Richard Rogers “Cities are for the face-to-face meeting
of people, for the exchange of ideas and the purpcse of
trade. They are the heart of our cuiture and the engines.
that drive our econony.” In many developing countries,
urban areas are magnets that attract people from small
towns and rural areas, because cites offer more hope of
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Jobs, education, healthcare, and better living standards.
As wel as the "pull" factor of more opportunity, there are
the “push” factors of stagnant rnural economies, nequitable

tand distribution, and degraded environments., ek Oultyotle  Meathare Eoucathn
In 2003, the Ugandan National Household Survey I I ' '

found a mwuch higher rate of iteracy in urban areas

{87%) compared to rural areas (65%). Improved literacy

increases the capacity of people o communcate and 1o T

be reached through the electronic and print media, the

capability to effectively participate in their communities I I I I I

and in broader governance issues, and provdes new

opportunities to engage in wealth creation. However, it h::':-m .:ﬁ. :-:. o'::- ol wress!
cannot be assumed that all urban dwellers benefit from St

basic services by virtue of proximity. Many incoming —

migrants remain without adequate jobs, housing or urban

senvices - or often, all three. Fig 1: Push and pull factors in developing countries

[P Hall ana U Plaitiag Urban Future 21, 2000)

Posted April 22, 2009 by Duncan



CONFERENCE
KokneseCounty,Latvia
15th June 2010

Smalltowns In transformation

urban planning in th&alticsand
Europe

Michael J. FullexGeeDipLA M.A.(urban design), MNLA, MNIF



|ISyourtown
or this town Koknese
ebeautifuk ¢

buty 2 attraétiveé K



| élIsKoknese great

N1

1IN . -y
sm place to live ia K

Forits youngpeople
and families?




URBAN RENEWAL & TRANSFORMATI

Canbe a matter of

life
or death

for manytowns X



In N rthern Norway are not attractive for youngpeople



TRENDS:

U Economic activity Is reoncentrating into
fewer and fewer places around the world.

U Key Cities are growing bigger and bigger and
bigger.



TRENDS:

U Creativebusinessesndpeoplemustcluster
togetherin order to beproductive

U Youngpeoplemoveto townsandcities(and
countrieg that they believeoffer abetter
future.

- Forthem andtheir children



Cl/ ¢Ye
towns are

Very, very,
0 2 NA
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X X X{XS me@tat the parkingarea?

1. nov. 201129






eWe canc andwill - live whereverwe wish €




Attractive Towns?

L Galsdout Peoplec and the
concentrationof HappyPeopleusingand
enjoyingthe town centrec or their local

district centre



MINIMUM DISTANCES TO MAXIMU
PLEASURES



MINIMUM DISTANCES TO MAXIMU

ACTIVITIES



= der Agder mates




= der Agder mates



How many-cafes, bars and restaurants
there in the town?
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Peoplemoveawayfrom a
town, region orcountrydue to
AlUQa

LOSSor LACK

of Attractiveness @



So: What is It that successful place

differently?



As Frank Sinatra said:
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Layer upon layer

of action:
housing,

work places,
shops,
entertainment,
schools,
parks,

civic facilities
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Or:

¢ Want to wakeup in asmall
town that offersgoodschools

niceandcheaphousing and a
friendly communitye @
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SUCCESSFUL PLACES OFFE

1. Education, employment and career prospects

2. The social environment of the living place,
relatives, friends and romantic partners.



Anexampleof a successful

ForesightProcess
Lead by Urban Designer Stephanie Mills

Chelmsforg England
2009- 2012



Changing Chelmsford describes a process
of engagement with the broader community
about what is important to them.

how do you
make Chelmsford a more successful place?



place

social innovation = new ways of making best use of
available capacity through collaboration and overlap






