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ÅWhat scenerio prosess involving 
citizens and decision makers, 
achieve concrete results? 

ÅScenerio versus urban/rural design 
projects. 

 Michael J. Fuller-Gee DipLA, M.A.(urban design), MNLA, MNIF 
Chief town planner, Arendal, Norway 



How best can we hope to 
έachieve concrete resultsΚέ 



KEY ISSUE:  
Involving citizens and 
decision makers 
 



KEY ISSUES FOR BOTH PROCESSES 

ÅCommitment from local Municiple leaders ς The 
Mayor and politicians; chief executive and 
administration 

 

ÅLocal business, and community representatives 

 

ÅYoung families, especially women and the youth 

 

ÅProcess requires economic commitment 

 



What options are being discussed? 
 
Are they realistic choices? 
 
What happens afterwards?  
 
How is the work organised? 
 
Who follows up? 

 



Participation in the Process 

I hear and I forget.  

I see and I remember.  

I do and I understand.  
     Confucius(551 BC - 479 BC)  



Foresight 

ÅIdentifies some of the leading 
άŘǊƛǾŜǊǎ ƻŦ ŎƘŀƴƎŜέ  

 that affect the future of 
demographics. 
 

 



Foresight 

Å At its core is demography. 

 

ÅThis  is the study of the dynamics of  

 human population,  

 including their size,  

 characteristics  

 - and location. 



E.g. 
Germany has 82 
million people, 
but it is will have 
almost 12 million 
less by 2060 



And the former 
East Germany  

has and  
will have the 

OLDEST  
population 



Scenerio: 

ÅBranding a rural future for 
Trebbin 



Foresight - έ5ǊƛǾŜǊǎ of Changeέ 

Å¢ƘŜ άŘǊƛǾŜǊǎέ ŀǊŜ ŀǊǊŀƴƎŜŘ ŀƴŘ ǇǊŜǎŜƴǘŜŘ 
within these domains: 

 - societal,  

 - technological,  

 - economic,  

 - environmental and  

 - political  

 







ά5ǊƛǾŜǊǎ ƻŦ /ƘŀƴƎŜέ 

ÅThis set of cards was devised by the Foresight, 
Innovation and Incubation team at Arup. 

 

ÅThe Foresight Team is tasked with exploring 
emerging trends and how they impact upon the 
the future of development and business.  

 

 
 



ÅThe cards include powerful 
images  

 

ÅThe cards are used as a tool for 
discussion groups, and for 
workshop events. 

 

 

 

ÅDemographics 
http://www.driversofchange.com/de
mographics 

 

http://www.driversofchange.com/demographics/


Is your city  
too big? 



Is your town  
too small? 



Are urban 
opportunities  

a myth? 



 
 
 
CONFERENCE  
Koknese County,Latvia    
15th June 2010  
 

Small towns in transformation-
urban planning in the Baltics and  
Europe  
 
 
Michael J. Fuller-Gee DipLA, M.A.(urban design), MNLA, MNIF 

 



 
Is your town 
  
or this town Koknese 
 
έbeautifulέ ς  
 
but ƴƻǘ έattractiveέΚ 

 



 
έIs Koknese a great 
place to live inέΚ 
 
For its young people 
and families? 



URBAN RENEWAL & TRANSFORMATION: 

 Can be a matter of  

 

 life  

 or death  

 

 for many towns Χ 

 



έBeautifulέ small towns and villages especially  
in Northern Norway are not attractive for young people 



TRENDS: 

üEconomic activity is re-concentrating into 
fewer and fewer places around the world.  

 

üKey Cities are growing bigger and bigger and 
bigger.  



TRENDS: 

üCreative businesses and people must cluster 
together in order to be productive.  

 

üYoung people move to towns and cities (and 
countries) that they believe offer a better 
future.  

 - For them and their children 
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C!/¢Υέaƻǎǘ  
towns are   
very, very, 
ōƻǊƛƴƎέΦ 
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 ΧΧΧΧƭŜǘΩǎ meet at the parking area? 
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έWe can ς and will  - live wherever we wish έ 



Attractive Towns? 
 
LǘΩǎ all about People ς and the 
concentration of Happy People using and 
enjoying the town centre ς or their local 
district centre 



MINIMUM DISTANCES TO MAXIMUM 
PLEASURES 



MINIMUM DISTANCES TO MAXIMUM 
ACTIVITIES 







How many cafés, bars and restaurants are 
there in the town? 

 



The  
έ/ŀŦŜ ƭŀǘǘŜέ 

indicator 
 

  



 People move away from a 
 town, region or country due to 
 ƛǘΩǎ  
 LOSS - or LACK  
 of έAttractivenessέΦ 



So: What is it that successful places do 
differently? 

 



  

 

 

  As Frank Sinatra said: 

 

  έL ǿŀƴǘ ǘƻ ǿŀƪŜ ǳǇ ƛƴ ŀ Ŏƛǘȅ 
 ǘƘŀǘ ƴŜǾŜǊ ǎƭŜŜǇǎέΦ 
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Layer upon layer 
of action: 
housing,  
work places,  
shops,  
entertainment,  
schools,  
parks,  
civic facilities 



  

 

 

  Or: 

 

  έL want to wake up in a small  

  town that offers good schools,  

  nice and cheap housing, and a 
 friendly  communityέΦ 





 



 



SUCCESSFUL PLACES OFFER: 

1. Education, employment and career prospects.  

 

2. The social environment of the living place, 
relatives, friends and romantic partners. 



An example of a successful  
Foresight Process 

Lead by Urban Designer Stephanie Mills 

Chelmsford, England 
2009 - 2012 








