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WP4 New narratives and story 2
telling

Contract with Baltic Communication Bureau to develop
Vidzeme marketing materials ( November 2010 - 25
November 2011)

« Visual Identification System

 New Narratives based on Success Stories

Three thematical blocks for the new narratives:
« Active people /local intitiatives

« Successful businesses

« Attractive touristic places for visitors

% XJVQAZUEUEE Trebbin, 28.10.2011.



Tourism as an example of work =
done

Gathering of information on Vidzeme success stories
,selection of tourist attractions

Three were chosen:
Nature - history - Koni mill
Active recreation — Zagarkalns

Culture - Valmiera Drama Theatre

% VIDZEME Trebbin, 28.10.2011.
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Chose of the success story

The choice was based on several criteria:

*Uniqueness of the object or place -a new, different
perspective on the activities that it carries, to what extent it
differs from similar businesses in the Vidzeme region and in
general in the Latvian context;

«Contribution to the site / development of the region - the
extent to which business / activity has contributed to a
particular locality / region

Multi-functionality - how wide Is the range of activities,
business resources;

*Future perspectives

% XJVQAZUEUEE Trebbin, 28.10.2011.



Active recreation
Zagarkalns

Foto: Mikus Meirans

}egvgggqu Trebbin, 28.10.2011.



Expected outcomes/ WP4

« 3 Video clips about three themes (Business, Tourism,
People) (their way to success and vision for 2030)

 5min video —new narratives/stories and Vidzeme
regional development scenarios

« Web page , mapping of success stories
www.vidzemesstasti.lv

* Promotionin the national TV

« Booklet - 26 stories and regional scenarios in two
languages
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KONU DZIRNAVAS

Ir dazadi veidi, ka attistit, sakartot, uzlabot vietu un telpu.
Konu saimnieki - Mirdza un ligonis Cakuri - izvéléjusies to,
kurs prasa zinasanas, vérigumu un cienpilnu attieksmi pret
citu darito. Vidzemes pas$a mala, 7 km no lgaunijas robeZas
saimnieki ir atjaunojusi pirms gandriz 200 gadiem bavétas
dzirnavas, saglabajot to funkcijas un auru, taja pasa laika
padarijusi tas par 21.gadsimta cilvékam interesentu
apskates objektu.

Sis dzirnavas ir vieniga vieta Latvija, kur viena vieta
joprojam tiek turpinati divi mGsu senciem svarigi arodi-starp
dzirnakmeniem malti graudi, ka arT ir ierikota vilnas karSana
un vérpsana ar 19.gadsimta ta laika moderno tehniku.
Dzirnavu saimnieces pasas auz, Suj segas un spilvenus, kas
pilditi ar aitu vilnu, cep maiziti. Senatnes lauku sétas aura ir
jatama ne tikai graudu malSanas procesa un vilnas karsana
un vérpsana, bet ari peroties vecaja pirtina, kuras iekursana
aiznem piecas stundas.

Dzirnavu béninos un tam pieguloSaja éka atrodas viesu

nama istabinas, neliela konferencu telpa, restorans. Konu

dzirnavas pilda ari kultdras centra funkcijas, to viesiem

pieejams plass dazadu pasakumu klasts - gadskartu svétku,

dzimSanas dienu svinéSana, Udensklingeru gatavosSana,

ekskursijas-pastaigas pa dzirnavu teritoriju, brivdabas
Wit koncerti, zalumballes, teatra izrades.
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SAKUMS STASTI IEDVESMAI PAR PROJEKTU

Izvélies stastu!
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Vidzemes
veiksmes [ ipicna celstiekaro
stastu | |\pasaules lieipilsstas

karte. " g o

'Piena cel$' iekaro pasaules lielpilsetas

No devinam drosmigam saimniectbam izaugu$ais zemnieku kooperativs
"Piena cel$" sarazo 15% no kopeja siera eksporta, pardodot to arl
Maskava, Telaviva un Nujorka.

SKATIES VIDEO P

Maris Daugavietis: Latvijas zelts ir skujas

No devinam drosmigam saimniectbam izaugu$ais zemnieku kooperativs
"Piena cels" sarazo 15% no kopeja siera eksporta, pardodot to art
Maskava, Telaviva un Nujorka.

SKATIES VIDEO P

| VLSIDZEME Trebbin, 28.10.2011.




Attractiveness In the Scenarios

« Discussion about the attractiveness and
future developed:

» Regional media

» Digital media (national and regional internet, social
media)

» Blogs

» Focus groups (with the stakeholders with the
different kind of background)

» Presentations for local people (politicians, lectors in
the university, youth, entrepreneurs, etc.)

% XSIVQAZUEUQ,‘E Trebbin, 28.10.2011.
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