
     Rural Highlights / success stories 

and attractivity in Vidzeme  

Rita Merca 

TIF project coordinator 

Vidzeme planning region 

 

 

http://eu.baltic.net/The_Baltic_Sea_Region_Programme_2007_2013.2.html?


2 WP4 New narratives and story 

telling 

Contract with Baltic Communication Bureau to develop 

Vidzeme marketing materials ( November 2010 - 25 

November 2011) 

• Visual Identification System  

• New Narratives based on Success  Stories  

 

Three thematical blocks for the new narratives:  

• Active people /local intitiatives 

• Successful  businesses 

• Attractive touristic places  for visitors  

 

 Trebbin, 28.10.2011. 



3 Tourism as an example of work 

done 

Gathering of information on Vidzeme success stories 

,selection  of  tourist attractions 

 

Three were chosen: 

 

Nature - history - Koni mill 

 

Active recreation – Zagarkalns  

 

Culture - Valmiera Drama Theatre 

Trebbin, 28.10.2011. 



4 

Chose of the success story 
The choice was based on several criteria: 

•Uniqueness of the object or place  -a new, different 

perspective on the activities that it carries, to what extent it 

differs from similar businesses in the Vidzeme region and in 

general in the Latvian context; 

•Contribution to the site / development of the region - the 

extent to which business / activity has contributed to a 

particular locality / region  

•Multi-functionality - how wide is the range of activities, 

business resources; 

•Future perspectives 

 

 

 

Trebbin, 28.10.2011. 



5 Active recreation 

Žagarkalns 

Foto: Mikus Meirāns 

Trebbin, 28.10.2011. 
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Expected outcomes/ WP4 

• 3 Video clips about  three themes (Business, Tourism, 

People) (their way to success and vision for 2030) 

• 5 min video –new narratives/stories  and Vidzeme 

regional development scenarios  

• Web page , mapping of  success stories 

www.vidzemesstasti.lv 

• Promotionin the national TV 

• Booklet  - 26 stories and regional scenarios  in two 

languages  

Trebbin, 28.10.2011. 

http://www.vidzemesstasti.lv
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Trebbin, 28.10.2011. 
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Trebbin, 28.10.2011. 
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Attractiveness in the Scenarios 

• Discussion about the attractiveness and 

future developed: 

► Regional media 

► Digital media (national and regional internet, social 

media) 

► Blogs 

► Focus groups (with the stakeholders with the 

different kind of background) 

► Presentations for local people (politicians, lectors in 

the university, youth, entrepreneurs, etc.) 

Trebbin, 28.10.2011. 
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