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Compose successful development strategies 

Torsten Naubert 

torsten.naubert@havelland-flaeming.de 

Branding a rural future in BSR 

Progress requirements: 

- Consensus about wide social debate 

- Realize current development conditions 

- Combine scenario forming and 

     potential collection (idea brainstorming) 

- Donôt stop with scenario results 

- Highlight unique realistic approaches/visions 

- Motivate via storytelling and -marketing 

- Profile your rural future strategies seriously 

- Manage implementation consequently 
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1. Consensus about wide social debate 

Branding a rural future in BSR 
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2. Realize current development conditions, e.g. demographic challenge 

 

How to face? 

Branding a rural future in BSR 

Three points of view to make visuable: 

 

                                   Youth ï Statisticians ï Buildings  
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Demographic change vision from the Statisticians: 

Branding a rural future in BSR 

Demographic situation of 

all small and medium sized towns 

in Germany 

Strong shrinking    é     strong growing 
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Demographic change vision from the Youth: 

Branding a rural future in BSR 

youtube movie projekt Berufsakademie Mannheim 2008 (S. Fletzberger, A. Schott and M. Müller) 

_solo2010-clip_0047-0156.mp4


Partly financed by the European Union 

(ERDF and ENPI) and the Kingdom of Norway 

6 

t r a n s f o r m a t i o n 

i n n o v a t i o n 

f u t u r e TIF 
tifpro .eu 

TIF Workshop Trebbin 27/10/2011 

tifpro .eu Branding a rural future in BSR 

Demographic change vision from the Buildings: 

cmr

pomi

c 

Beispiel Arneburg 

Photos:Dirk Michaelis 
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Risc of 

unoccupied 

houses  

in next years 

Example 

 Nice City of Niemegk (only 50 travel minutes to Berlin) 
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Risc of 

unoccupied 

houses  

in next years 
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Risc of 

unoccupied 

houses  

in next years 

2015 
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Risc of unoccupied houses in centre's of rural towns in next years 
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3. Combine scenario forming and potential collection (idea brainstorming) 

Branding a rural future in BSR 
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4. Donôt stop with scenario results! 

Branding a rural future in BSR 

- New approach needed - 

Manage attractiveness with less 
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5. Highlight unique realistic approaches/visions      and 

6. Motivate via storytelling and storymarketing 

Branding a rural future in BSR 

Key question 
 

What is (your town) in 10 years? 

Following examples from 5 towns é 
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Connecting Brück 

Branding a rural future in BSR 
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Dahme/Mark, the senior action parc 

Branding a rural future in BSR 
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Niemegk ï with power of stones 

Branding a rural future in BSR 


