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Purpose — the bigger challenge

 How can Europe compete with the rest of

the world and compared to rising
economies In Asia, Middle East and Latin

America ?

« How can we deal with aging population,
weak growth in GDP and decline In

population in rural regions ?

 How can TiF project contribute In this

nicture ?




Global trends
Jeff Goldblum: The New Population Bomb

e The portion of global
GDP produced by
Europe, USA and
Canada in 2050
will be less than 30
percent,smaller than In
1820.(In 1950 it was
68 percent)
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The Four Megatrends That
Will Change the World

Jack Goldstone
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Global trends

* Europe Is expected to lose 24 % of
working age population(120 million
workers) by 2050

60 -and-older population in Europe will

iIncrease by 47 % by 2050, compared to
2005.



Global trends

 World Bank: In 2030 the middle class
people In the developing world will be 1,2
billion, a rise at 200 % since 2005. (more
than total population in Europe, Japan and
USA)

« Main driver of global expansion and
consume will be middle class in I.e. Brazll,
China, India, Indonesia, Mexico and
Turkey
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Fertility in
Europe

Total fertility rate 2006
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Urban typology: Gk,b?m, .

Attraction and polarisation potential
of metropolitan areas

Level of polycentricity

Risk of rural marginalisation
low
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high
very high
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Risk of declining industrial activity
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Purpose - Project objectives

O raise awareness among policy makers
and citizens about regional attractivity and
potential and show how the different
regions and municipalities are scored
based on objective criteria, in transnational
comparison. (An Attractivity Barometer).



Project Objectives

0 elaborate a number of scenarios with
focus on urban design and regional
attractivity and generate a toolbox for

regional scenario planning through sharing
of expertise and best practices



Project Objectives

. To create a number of marketing
packages with new narratives for the
regions, and launch story telling initiatives
based on transnational guidelines and
linked to the BSR strategy. The new
narratives should be used for regional
branding and drivers for change.



Project Objectives

. To establish and publish a collection of
selected highlights as part of the new
narratives and make them available

through the Internet as a "roadmap to rural
BSR highlights".



Project structure

Current attractivity and 4

competitiveness

Ny

Management and Communication

1. Management

2. Communication

Improved attractivity
and competitiveness

/I

‘ 3. Scenario planning for regional | ‘ . i \
potential and urban design 4. New narratives and story telling

N . 2

Outputs:

Attractivity barometer (benchmark
reports), Toolbox for scenario
planning, =10 regional potential
and urban design scenarios, peer
review and exchange of experts,
exhibitions, presentations, seminars
Documentation reports

5. Investments and technical
documentations el
: Outputs:

o
Outputs:
Expert workshops and exchange of
experts > 10 technical documenta-
tions, 3 pilot investments
(extention stage), Documentation
reports

Guidelines for new narratives and
story telling, > 10 New narratives,
peer review and exchange of
experts, collection of rural BSR
highlights at web, films and photos,
leaflets and brochures, TV and radio
programs, articles and reportages,
exhibitions, seminars and reports
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BSR programme 2007 - 2013

Strategic objective:
to make the Baltic Sea Region an attractive place
to invest, work and live In.




BSR programme 2007 - 2013

The programme co-finances projects in fields of:
*Fostering innovations

Internal and external accessibility

eBaltic Sea as a common resource
*Attractive and competitive cities and regions



Trans In Form

Transforming rural regions by
lJaunching scenarios, new narratives
and Iinvestments in attractive
urban design



Addressed problems:






Places without identity




Public spaces with poor guality




Dead towns




Abandoned
neigbourhoods













What strategies can help smaller
places and rural regions to a
sustainable future ?



Improve your product !






Know your customers !



Know your competitors !



Create a winning team !




Learn from the best !






Create a winning region !















Project Key Themes:

« Competitive development concepts

* New planning tools and guidelines

 New narratives and storytelling

 New urban design






Work-package 3

Outputs:

o Attractivity barometer (benchmarking reports)
» Toolbox for scenario planning
* Regional potential and urban design scenarios

* Peer review and change of experts
* Presentations

e Exhibitions
 Documentation reports

e Seminars






..opportunities
for improvement?










Work-package 4

Outputs:

» Guidelines for new narratives and story telling
* New narratives

» Peer review and exchange of experts

e Collection of rural BSR highlights at web
* Films and photos

* Leaflets and brochures

* TV and radio programs

* Articles and reportages
» Exhibitions

e Seminars and reports



Work-package 4

Collection of rural highlights



Work-package 5

Outputs:

» Expert workshops and exchange of experts
» Technical documentations

3 pilot investments (extension stage)
» Documentation reports









What kind of place is yours?


















What kind of place Is yours?















